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Miller Regional Heart Center at 
Reading Hospital introduces at 
new interactive mobile-friendly 
cardiovascular website.
 

Methodist Health System 
created the Men’s Health Tune-Up 
campaign to increase their top-of-mind 
awareness in men over 35.

University of Pennsylvania Medical 
Center created a campaign to educate 
people on the fundamentals of 
UPMC Health Plan and 
what they offered. 
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O R G A N I Z AT I O N
I N f O R M AT I O N

READING HEALTH SYSTEM
Ann Valuch, Director of Marketing

220 N. Park Rd., Bldg. 9A
Wyomissing, PA 19610
Phone: (610) 484-9090

AG E N C Y
I N f O R M AT I O N

TRAJECTORY
Randi Brody

20 Community Place
Morristown, NJ 07960
Phone: (973) 292-1400

rb@trajectory4brands.com

TA R G E T  A u D I E N C E

Women and men, ages 40-75, 
in both primary and secondary 

service areas.

M E D I A  u s E D

Strip Newspaper Ads
Geo-targeted Banner Ads

Custom Mobile-Friendly Website

D u R AT I O N

Media to support the website will 
run late August through late October 
2013. The website will continue to 

be used as a resource and promoted 
through patient-focused 

marketing efforts.

As a regional leader in cardiovascular care, providing 
a comprehensive range of advanced cardiovascular 
services is vital to the team at Miller Regional Heart 
Center at Reading Hospital – part of Reading Health 
System. As part of Reading Health System’s broader 
goal of advancing health and transforming lives 
each and every day, providing educational tools and 
access to health resources is essential – especially 

as it relates to cardiovascular disease. Trajectory 
understood the depth and breadth of cardiovascular 
options available at Miller Regional Heart Center 
– from preventative and wellness services to state-of-
the-art surgical techniques – and wanted to present 
them in a way that would be engaging and easily 
understood by prospective patients.

Miller regional Heart
 Center at reading Hospital

InteractIve MobIle-FrIendly cardIovascular WebsIte
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Trajectory took a vast amount of 
information related to cardiovascular 
care and packaged it to develop 
a user-friendly, multi-faceted 
interactive website that addresses 
the needs of patients at risk for, 
or diagnosed with, cardiovascular 
disease. The website is also mobile-
friendly since a growing number of 
people want to engage using their 
smartphones and tablets.

To introduce some members of the 
Heart Center’s multi-disciplinary 
team, the website prominently 
features interviews Trajectory 
conducted with cardiovascular 
surgeons, cardiologists, and vascular 
surgeons discussing how Miller 
Regional Heart Center is leading the 
way in diagnosing and treating
complex cardiovascular disease. 
The site also showcases some of the 
advanced technology and facilities 
dedicated to cardiovascular care, 
including the new state-of-the-
art hybrid operating room and 
minimally invasive surgery using the 
da Vinci® Surgical System.
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Reading Health System is using a tiered digital media approach 
to gather key learning for future initiatives.




